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Latvijas Interneta asocidcija jau 4-to gadu péc kartas apkopo interneta noza-
res statistiku izdevuma ar nosaukumu “Interneta nozare ciparos”, kurs ir pieej-
ams interesentiem bez maksas digitala formata un ierobezotd skaita drukata
formata. Ta mérkis ir informét elektronisko sakaru un IKT jomu uznémumus, ka
ari valsts parvaldi un nozares ministrijas par Latvijas situdciju interneta pieeja-
mibas un atfistibas, interneta lietosanas, e-pakalpojumu un digitalo iesp&ju
izmanto$anas jomad vietgjd, Eiropas un pasaules méroga. Saja materiala ir
ieklauti daudzveidigi dati, kas bus noderigi ka uzngémumu darbiniekiem, valsts
sektora stradajosajiem, ta ari vienkar§am interneta lietotajam. Izdevums digi-
tala formata pieejams asocidcijas majas lapa www.lia.lv.

IEPRIEKSEJO GADU STATISTIKAS APKOPOJUMI:

NOZARE CIPAROS

9

INTERNETA
i

asociacija

PAPILDU INFORMACUJA:

Latvijas Interneta asocidcija (LIA) dibinata 2000. gada julija. Ta ir sabiedriska or-
ganizacija, kas apvieno uznémumus, kas darbojas elektronisko sakaru joma un ir
ieintereséti interneta vides atfistiba Latvija.

LIA galvenais mérkis ir sekmét elekironisko sakaru pakalpojumu attistibu Latvija -
kvalitativa un atra interneta pieejamibu iedzivotajiem visa valsts teritorija.

Latvija jau 3obrid ir lidere interneta un mobila interneta pakalpojumu snieg$ana
Eiropa salidzingjuma ar citam Eiropas valstim, ienemot interneta un digitalas lielvalsts
statusu. Liels nopelns taja ir LIA biedriem, vairaku gadu garuma mérktiecigi attistot
savus elektronisko sakaru pakalpojumus.

Datus apkopoja: Pie katra grafika lietotas atzimes nozimé:
biedriba “Latvijas Interneta asociacija” — ) .

Datu apkop3anas periods: mmmm Dati par Latviju

2019. gada janvaris - aprilis

Vizualais noform&jums: Ints Vikmanis @ Globalie dati
Kontaktinformacija:

office@lialv | 67281312; 27706277 _ o
www.lialv | ¥ @asociacija B Do par ES dalibvalsfim



INTERNET CONNECTION SPEEDS

Average Download Speeds for Mobile and Fixed Internet Connections,
With Year-On-Year Comparison

AVERAGE SPEED OF YEAR-ON-YEAR CHANGE IN
MOBILE INTERNET AVERAGE SPEED OF MOBILE
CONNECTIONS INTERNET CONNECTIONS

o,
29.38 +6.6%
MBPS
AVERAGE SPEED OF YEAR-ON-YEAR CHANGE IN
FIXED INTERNET AVERAGE SPEED OF FIXED
CONNECTIONS INTERNET CONNECTIONS

55.35

MBPS
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Source: DIGITAL REPORT 2019: LATVIA datareportal.com
Ookla Speedtest (December 2018 and December 2017).



https://wearesocial.com/global-digital-report-2019

MOBILE CONNECTIONS BY TYPE

Based on the Number of Cellular Connections
(Note: Not Unique Individuals)

TOTAL NUMBER MOBILE CONNECTIONS PERCENTAGE OF
OF MOBILE AS A PERCENTAGE OF MOBILE CONNECTIONS
CONNECTIONS TOTAL POPULATION THAT ARE PRE-PAID

2.74 142% 30%
MILLION
PERCENTAGE OF PERCENTAGE OF MOBILE
MOBILE CONNECTIONS CONNECTIONS THAT ARE
THAT ARE POST-PAID BROADBAND (36 & 46)
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Source: DIGITAL REPORT 2019: LATVIA datareportal.com
GSMA Intelligence (Q4 2018 and January 2019). Advisory: GSMA Intelligence have
revised some historical figures in the past year, so the figures shown here may not be directly

comparable to the data we reported in our digital 2018 reports.


https://wearesocial.com/global-digital-report-2019

MOBILE CONNECTIVITY INDEX

GSMA Intelligence’s Assessment of Key Enablers and Drivers of Mobile
Connectivity

OVERALL COUNTRY MOBILE NETWORK AFFORDABILITY OF
INDEX SCORE INFRASTRUCTURE DEVICES & SERVICES
((( )))

0UT OF A.MAXIMUM 0UT OF A.MAXIMUM 0UT OF A.MAXIMUM

POSSIBLE SCORE OF 100 POSSIBLE SCORE OF 100 POSSIBLE SCORE OF 100
CONSUMER AVAILABILITY OF RELEVANT
READINESS CONTENT & SERVICES

@@
88.78 63.52
OUT OF A MAXIMUM OUT OF A MAXIMUM

POSSIBLE SCORE OF 100 POSSIBLE SCORE OF 100

Hootsuite" dre.
social

Source: DIGITAL REPORT 2019: LATVIA datareportal.com

GSMA Intelligence. To access the complete Mobile Connectivity Index, visit
http://www.mobileconnectivityindex.com/



https://wearesocial.com/global-digital-report-2019

@ JAN 2019

MOBILE CONNECTIVITY BY REGION

The Number of Mobile Connections Compared to Total Population
(Note: Not Unique Users)
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Source: datareportal.com
GSMA Intelligence (Q4 2018); Kepios Analysis. Notes: Figures are based on comparisons
to total population, regardless of age. Advisory: mobile connections do not represent unique

individuals, so figures over 100% indicate multiple mobile subscriptions per person. Regions
n as defined by the United Nations Geoscheme.


https://wearesocial.com/global-digital-report-2019

MOBILE CONNECTIVITY: REGIONAL OVERVIEW

Mobile Connections (in millions), and Mobile Connections as a Percentage
of Total Population, by Region

1,842

1,725
. NUMBER OF CONNECTIONS, IN MILLIONS
. NUMBER OF CONNECTIONS vs. TOTAL POPULATION
853
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Source: datareportal.com
GSMA Intelligence (Q4 2018); Kepios Analysis. Regions as defined by the United Nations

Geoscheme. ,


https://wearesocial.com/global-digital-report-2019
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Source: datareportal.com

n OOKLA Speedtest (December 2018).


https://wearesocial.com/global-digital-report-2019

United Arab Emirates

OVERALL VIDEO EXPERIENCE COMPARISON
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Source: The State of Mobile Video(September 2018), OpenSignal.com

Latvia

Overall Video:
60.64 score

This chart shows the
video experience
scores for each country.
Opensignal’s video
experience metfric
is derived from an
ITU-based approach
for determining video
quality. The metric
calculation takes picture
quality, video loading
time and stall rate into
account. We report
video experience on
a scale of 0-100, with
scores falling info the
following categories:
75-100 Excellent
65-75 Very Good
55-65 Good
40-55 Fair
0-40 Poor

OVERALL VIDEO

(SCORE)
70



https://www.opensignal.com/reports/2018/09/state-of-mobile-video
https://www.opensignal.com/reports/2018/09/state-of-mobile-video
https://www.opensignal.com/reports/2018/09/state-of-mobile-video

&

OVERALL DOWNLOAD SPEED COMPARISON
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Overall Speed:
23.05 Mbps
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Hong Kong .
Myonmar speed as the average mobile data
50ufgllh‘ritﬂl connection a user experiences based
T on both the speeds and availability of a
Brozi country’s 3G and 4G networks.Overall
Vietnam CI | d CI
lan ownload speed measurements vary
Kﬂlﬂléh??ﬂ,ﬂ considerably from country to country
Russcn Federafon depending on their particular stage of
S d|ArChbi!e 3G and 4G development. For instance
“”A,gen“mﬂ a country with fast LTE speeds but low
M?Lﬂalé:g 4G availability might have a much
Colombia lower overall speed than a country with
Ecuador moderate LTE speeds but a very high level
Pery AR
Belorus of 4G availability.
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Source: The State of Mobile Video (September 2018), OpenSignal.com


https://www.opensignal.com/reports/2018/09/state-of-mobile-video

PAKALPOJUMI MOBILAJA TIKLA
MENEST KATRS LIETOTAJS:

RUNA 264 minites NOSUTA EE 71 iszinu

IZLIETO @' 12 gigabaitus

PIESLEGUMU PROCENTUALAIS SADALIJUMS PA KOMERSANTIEM

Latvijas Mobilais Telefons

. Tele?
@ BITE Lonia
@ =on

INTERNETA PIESLEGUMI PA ATRUMA DIAPAZONIEM MOBILAJA TIKLA
Mobilaja fikla interneta piesléeguma atrums virs 30 megabitiem sekundé atbilstosi
ligumam un pieslegumam pieejams 68% lietotaju, savukart piesléeguma atrums virs
100 megabitiem sekundé — 40% lietotaju.

>256Kkbiti /s - >2Mbiti /s
‘ >2Mbiti/s - >10Mbiti/s

>10Mbiti /s - >30Mbiti /s
>30Mbiti/s - >100Mbiti/s

>100Mbiti/s - >200Mbiti/s

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Datu avots: SPRK, Elekironisko sakaru nozares raditaji faktos un skaitlos 2018


https://infogram.com/id-es_nozares_raditaji_2018-1hxj48qk0y154vg?live

INTERNETA PAKALPOJUMS FIKSETAJA TIKLA

Lietotajiem vairdk nekda pusi no pieslégumiem nodrodina Lattelecom, aptuveni
ceturtdalu dala Baltcom un Balticom, savukart 22% no piesléegumiem nodrogina citi
komersanti — vairak ka 150 interneta piekluves pakalpojuma sniedzéji.

PIESLEGUMU PROCENTUALAIS SADALIJUMS PA KOMERSANTIEM

‘ Lattelecom (TET)

Baltcom

@ suicon
‘ Pargjie

INTERNETA PIESLEGUMU SKAITS PA TEHNOLOGIJAM

68%
Optiskie pieslegumi

Vérojams, ka lietotdju skaita ipatsvars, kam pieejami interneta pieslégumi fiksétaja
fikla ar atruma vérfibu virs 30 megabitiem sekundg, koncentrgjas atruma diapazona
no 100 lidz 200 megabitiem sekundé.

>256Kbifi/s - >2Mbiti /s | =10Mbiti/s - >30Mbiti /s >200Mbiti/s - >400Mbiti /s
‘ZZMbiﬁ/s ->10Mbiti /s >30Mbiti/s - >100Mbiti/s |>100Mbiti /s - >200Mbiti /s >400Mbiti/s

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Datu avots: SPRK, Elektronisko sakaru nozares raditdiji faktos un skaitlos 2018


https://infogram.com/id-es_nozares_raditaji_2018-1hxj48qk0y154vg?live

VIDEJA LEJUPIELADES ATRUMA

VIDEJAS VERTIBAS 95% MERIJUMU
SALIDZINAJUMA STARP BITE LATVIJA, LMT
UN TELE2 IZMANTOTAM DATU PARRAIDES
TEHNOLOGIJAM LATVUJA, MBITI/S

... Maksimalais piesléguma atrums, kads novérots 45,68
‘ N ’ mérijumos ir: BITE Latvija — 100, 76 Mbiti/s;
% LMT - 110,49 Mbiti/s; Tele2 — 123, 85 Mbiti/s

10 m Minimalais piesléguma dtrums, kdds novérots mérijumos

30

20

10

\/ ir: BITE Latvija — 0, 54 Mbiti/s; LMT - 0, 34 Mbiti/s;
Tele2 - 0,57 Mbiti/s

31,94

28,37

9,97

132

0 .
<

BITE Latvija LMT Tele?

(©]
<

4G

Datu avots: SPRK, Kvalitates parskata kopsavilkums 2018




VIDEJA LEJUPIELADES ATRUMA MERIJUMU
REZULTATU SALIDZINAJUMS PA GADIEM
LATVIJA, MBITI/S:

45,68
Anclizgjot sérijveida mérijumu rezultatus gada $kérsgriezuma
L I R
secindms, ka vairuma gadijumu diennakts laika vérojama viendda
tendence piesléguma dGtrumam samazinaties dienas otraja pusé,
10 tadgjadi visaugstakas lejupielades dGtruma vértibas vérojamas
laika posma no plkst. 00:00 lidz 06:00, savukart viszemakas
lejupielades Gtruma vértibas — posma no plkst. 18:00 lidz 24:00.
35,06
31,94
31,12 '
30 2837
27,50
24,45
22,59
20
11,41
10
o S o o S
(=] O =] o o
N N N N
0 BITE Latvija Tele2

Datu avots: SPRK, Kvalitates parskata kopsavilkums 2018



MERTJUMU REZULTATU PROCENTUALAIS
SADALIJUMS PA DATU PARRAIDES
TEHNOLOGIJAM LATVUJA

PILSETAS*:

97,05% BITE Latvija

97,05%

99,63%

LAUKU RAJONOS:

I 93,99% BITE Latvija
| 94,64% LMT
| 98,50% Tele2

. Bez rezultata 3G . 4G

*9 republikas un 67 novada pilsétas atbilstosi Vides aizsardzibas un regionalas
affistibas ministrijas Latvijas teritoriglajam dalijumam

Datu avots: SPRK, Kvalitates parskata kopsavilkums 2018




TELEVIZIJAS PAKALPOJUMS

Pargjie

Balticom

Lattelecom
TV Play Baltics

Baltcom

IP televizijas 400/
J pieslegumi o

Televizijas pakalpojuma lietotgjiem pieejamo tehnologiju pieslegumu skaits salidzinosi
lidzvertigi sadalas starp digitalas virszemes televizijas, kabletelevizijas un IP televizijas
platformu, vairakuma esot IP televizijas pieslégumiem — ap 40%.

Datu avots: SPRK, Elektronisko sakaru nozares raditdiji faktos un skaitlos 2018


https://infogram.com/id-es_nozares_raditaji_2018-1hxj48qk0y154vg?live
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THE COST OF MOBILE INTERNET AROUND

THE WORLD

The average cost of 1GB of mobile data in selected countries in 2019
(U.S. dollars)

India 16 0.26
Kozakhstan H'$ 0.49
Myanmar i $ 0.87
Israel I $0.90
RussianFederation N § 0.91
Finlond 1 $1.16
Malaysio N $1.18
Indonesia I $1.21

it —
LITHUANIA T 52,06
Slovenio S
Turkey s § 225
Belorys F $2.36
Australio FE $ 2.47
Pery I §2.48
Thailond s $2.78
Tunisia e § 2.87
France e $2.99
ArFemmu I $3.05
Philippines $3.16

rozil $350
Sweden s 3.66

S|n% d)ore $3.47
A I § .67
|reF°'" $379

and $3.95

Hong Kon $4.00
gSer |g

(rogtia $4.89
(zech Republic
Cosfa Rica
Colombia
Slovakio $5.56
Saudi Arabia

Hun, $6.56

United Kngo% $6.66
Ecuador $693
$6.96

GermunX
s
Bulgaria $7.15
South Africa $7.19
Mexico $7.38
Netherlands $7.99
Julpqn $8.34
Bolivia $851
Taiwan $9.49
~ NewZealond $9.79
Unifed Arab Emirates $10.23
Canada $12.02
Bel?ium $12.30
United States $12.37
Norway $13.21
Portugal $13.98
South Koreq $15.12
Switzerland
Greece

0 5

Source: cable.co.uk

$20.22
20

Latvia

Rank: 141

Average price of 16B (U
Cheapest 16B (USD): $
Most expensive 16B (

The average cost

of 1GB of mobile data (USD)

$3271
25 30


https://www.cable.co.uk/mobiles/worldwide-data-pricing/

@ JAN 2019

EVOLUTION OF MOBILE DATA
CONSUMPTION

Total monthly global mobile data traffic (upload & download), in
exabytes (billions of gigabytes)

20 MONTHLY MOBILE
DATA USED BY

18 THE AVERAGE
SMARTPHONE
WORLDWIDE: 7.0GB
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o we
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Source: datareportal.com
Ericsson Mobility Report (November 2018), and data extrapolated from Ericsson’s Mobility
Visualizer Tool (January 2019).


https://wearesocial.com/global-digital-report-2019

THE MOBILE ECONOMY 2018

TECHNOLOGY MIX*

SUBSCRIBER PENETRATION MOBILE INTERNET PENETRATION

2017 ————————= 2025 2017 &——— 2025

85% 4R 88% 72% [) 82%

SUBSCRIBER PENETRATION MOBILE INTERNET PENETRATION

66% R 71% 43% [J 61%

Source: The Mobile Economy 2018, GSM Association, gsmaintelligence.com
*% of mobile connections excluding cellular loT



https://www.gsmaintelligence.com/research/?file=061ad2d2417d6ed1ab002da0dbc9ce22&download
https://www.gsmaintelligence.com/research/?file=061ad2d2417d6ed1ab002da0dbc9ce22&download

GLOBAL MOBILE ADOPTION BY
TECHNOLOGY

Share of mobile connections, excluding cellular loT

@5@

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Source: The Mobile Economy 2018, GSM Association, gsmaintelligence.com


https://www.gsmaintelligence.com/research/?file=061ad2d2417d6ed1ab002da0dbc9ce22&download

5G ADOPTION IN MAJOR COUNTRIES/
REGIONS

(2025, percentage of connections excluding cellular 1oT)

Global EUROPE

14% 31%

Source: The Mobile Economy 2018, GSM Association, gsmaintelligence.com



https://www.gsmaintelligence.com/research/?file=061ad2d2417d6ed1ab002da0dbc9ce22&download

FIKSETA PLATJOSLAS INTERNETA PIESLEGUMA
LEJUPIELADES ATRUMS UZNEMUMOS AR
DARBINIEKU SKAITU 10 UN VAIRAK; 2018

<2 Mb/s;
2.1%
v
100+ Mb/s 2-10 Mb/s
20‘ Y

X.10-30 Mb/s

27.2%
30-100 Mb/s S/

32.4%

Datu avots: Statistical Yearbook of Latvia 2018


https://www.csb.gov.lv/en/statistics/statistics-by-theme/economy/gdp/search-in-theme/285-statistical-yearbook-latvia-2018

IEDZIVOTAJU TPATSVARS, KURI LIETO
INTERNETU, GADA SAKUMA; 2005-2018

100 1(%)
86.7
818 826 84.2
- 4
*
71.1 ¢
75
81.2
501
<4
36.3
25
0 T T T T 1
2005 2010 2015 2018

+—Vispar ir lietojusi/ Used ever
—e—Lieto regulari (vismaz reizi ned&la)/ Use regularly (at least once a week)

Datu avots: Statistical Yearbook of Latvia 2018



https://www.csb.gov.lv/en/statistics/statistics-by-theme/economy/gdp/search-in-theme/285-statistical-yearbook-latvia-2018

IEDZIVOTAJU IPATSVARS, KURI REGULARI
(VISMAZ REIZI NEDELA) LIETO INTERNETU

UN IZMANTO MAKONDATOSANAS
PAKALPOJUMUS, PEC DZIMUMA, VECUMA
UN IZGLITIBAS LIMENA GADA SAKUMA; 2018
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By sex By age By education By employment

=Internets/ Internet = Makondatosana/ Cloud computing

P¥N Datu avots: Statistical Yearbook of Latvia 2018


https://www.csb.gov.lv/en/statistics/statistics-by-theme/economy/gdp/search-in-theme/285-statistical-yearbook-latvia-2018

THE ESSENTIAL HEADLINE DATA YOU NEED
TO UNDERSTAND MOBILE, INTERNET, AND
SOCIAL MEDIA USE

TOTAL MOBILE INTERNET
POPULATION SUBSCRIPTIONS USERS

MILLION MILLION MILLION
URBANISATION: vs. POPULATION: PENETRATION:
68% 142% 87%
ACTIVE SOCIAL MOBILE SOCIAL
MEDIA USERS MEDIA USERS

980.0 840.0
THOUSAND THOUSAND
PENETRATION: PENETRATION:
51% 44%

. we
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social

Source: DIGITAL REPORT 2019: LATVIA datareportal.com

POPULATION: United Nations; U.S. Census Bureau. Mobile: GSMA Intelligence. INTERNET:
Internetworldstats; ITU; World Bank; CIA World Factbook; Eurostat; Local government bodies
and regulatory authorities; mideastmedia.org; Reports in reputable media. SOCIAL MEDIA:
platforms’ self-serve advertising tools; Press releases and investor earnings announcements;

Arab social media report; Techrasa; NIKI AGHAEI; rose.ru. (All latest available data in
January 2019).


https://wearesocial.com/global-digital-report-2019

ANNUAL DIGITAL GROWTH

TOTAL MOBILE INTERNET
POPULATION SUBSCRIPTIONS USERS

(h

-1.0% +1.4% +4.6%
AN 2018 - AN 2019 JAN 2018 - AN 2019 AN 2018 - AN 2019
-19 THOUSAND +38 THOUSAND +73 THOUSAND
ACTVE SOCIAL HOBILE SOCAL
MEDIA USERS IEDIAUSERS

o

+6.5% +14%
JAN'2078 — JAN 2019 JAN'2018 — JAN 2019
+60 THOUSAND +100 THOUSAND

. we
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Source: DIGITAL REPORT 2019: LATVIA datareportal.com

POPULATION: United Nations; U.S. Census Bureau. Mobile: GSMA Intelligence. INTERNET:
Internetworldstats; ITU; World Bank; CIA World Factbook; Eurostat; Local government bodies
and regulatory authorities; mideastmedia.org; Reports in reputable media. SOCIAL MEDIA:
platforms’ self-serve advertising tools; Press releases and investor earnings announcements;
Arab social media report; Techrasa; NIKI AGHAEI; rose.ru. (All latest available data in
January 2019).


https://wearesocial.com/global-digital-report-2019

DEVICE USAGE

Percentage of the adult population* that uses each kind of device
[survey-based]

MOBILE PHONE SMART LAPTOP OR DESKTOP TABLET
(ANY TYPE) PHONE COMPUTER DEVICE

98% 60% 70% 26%

TELEVISION DEVICE FOR STREAMING E-READER WEARABLE
(ANY KIND) INTERNET CONTENT TO TV DEVICE TECH DEVICE

89% 8%

3%

*| Hootsuite: dre.

social

Source: DIGITAL REPORT 2019: LATVIA datareportal.com

Google Consumer Barometer (Collected January 2018). *Note: please see the notes at the

end of this report for more details of how google defines ‘adult population’. Advisory: Google

has not updated its Consumer Barometer Data since our 2018 Reports, but we believe that

the dataset still offers representative insights into digital behaviours in the featured markets.


https://wearesocial.com/global-digital-report-2019

INTERNET USE: DEVICE PERSPECTIVE

Based On Active Internet User Data, and Active Use of
Internet-Powered Mobile Services

TOTAL NUMBER INTERNET USERS AS
OF ACTIVE A PERCENTAGE OF
INTERNET USERS TOTAL POPULATION

1.66 87%

MILLION

TOTAL NUMBER MOBILE INTERNET USERS
OF ACTIVE MOBILE AS A PERCENTAGE
INTERNET USERS OF TOTAL POPULATION
MILLION
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Source: DIGITAL REPORT 2019: LATVIA datareportal.com

Internetworldstats; ltu; World Bank; Cia World Factbook; Local Government Bodies and
Regulatory Authorities; Mideastmedia.org; Reports In Reputable Media. Mobile share

data: Globalwebindex (Q2 & Q3 2018); and extrapolations of data published by the
world’s largest social media platforms via earnings releases and self-serve advertising tools.
Globalwebindex figures represent the findings of a broad survey of internet users aged

pAd 16-64.


https://wearesocial.com/global-digital-report-2019

INTERNET ACTIVITIES IN THE EU
(% of people aged 16-74, 2018)

Sending/ receiving emails  Finding information about ~ Watching video from Participating in social
— goods and services commercial or sharing networks
- services
i 7
70
57
40
10
NN EU T EU RO K EU R
Intemet banking Seeking health Listening o mu5|c Telephoning or video calls
information @
89 oL
72
52
I : I I
DK NN EU BG
NL
Fl
Watching internet Playing or down loading Selling goods or services Making an appointment
streamed TV from TV gomes with a practitioner via a
broadcasters web site
e
44

36
EU

Source: ec.europq.eu/eurostqt
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JAN 2019

ALEXA’S TOP WEBSITES

Ranking of Websites by the Number of Visitors and Total Page Views
# WEBSITE TIME / DAY PAGES / VISIT
1. GOOGLE.COM 07M 423 9.54
2. YOUTUBE.COM 08M 47§ 5.02
3. GOOGLE.LV 05M 26S 6.91
4. SS.COM 14M 03S 22.60
5. INBOX.LV 10M 36S 3.47
6. VK.COM 10M 04S 4.69
7. DELFLLV 06M 59S 3193
8. FACEBOOK.COM O9M 43S 4.03
9. YANDEX.RU 06M 35S 3.38
10. ALIEXPRESS.COM 12M 555 10.48
11. GOOGLE.RU 05M 07S 7.09
12. SWEDBANK.LV O5M 5635 5.15
13. WIKIPEDIA.ORG 04M 158 3.15
14. MAILRU 05M 10S 3.42
15. TVNET.LV 06M 548 3.64
16. OK.RU 04M 36S 2.21
17. FILEBASE.WS 05M 39S 8.19
18. BONGACAMS.COM 02M 018 2.40
19. E-KLASE.LV 09M 548§ 7.21
20. DRAUGIEM.LV 14M 40S 5.81

. we
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Source: DIGITAL REPORT 2019: LATVIA datareportal.com
Alexa (January 2019). Notes: ‘Time / Day’ figures represent Alexa’s estimates of the average
daily amount of time that visitors spend on the site for days when they visit the site, measured
in minutes and seconds. Advisory: some websites featured in this ranking may contain adult
content. Please use caution when visiting unknown websites.


https://wearesocial.com/global-digital-report-2019

JAN 2019

TOP GOOGLE SEARCH QUERIES IN 2018
Based on Searches Throughout 2018

# SEARCH QUERY INDEX
1. FACEBOOK 100
2. DELFI 92
3. YOUTUBE 92
4. GOOGLE 91
5. INBOX 70
6. ZINAS 64
7. SS 56
8. TRANSLATE 48
9. NOTronA 43
10. TVNET 38
11. JAUNS 37
12. SWEDBANK 35
13. KAS JAUNS 34
14. SSLV 31
15. LAIKA PROGNOZE 31
16. SSCOM 30
17. TULKOTAJS 29
18. DELFI ZINAS 25
19. APOLLO 24
20. MAPS 23

. we
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Source: DIGITAL REPORT 2019: LATVIA datareportal.com

Google Trends (Accessed January 2019); Kepios Analysis. Notes: Google does not publish
search volumes, but the ‘Index’ column shows relative volumes for each query compared to
search volumes for the Top Query (an index of 50 means that the query received 50% of the
search volume of the Top Query). Year-On-Year change figures compare index values for each

query in December 2018 to December 2017.


https://wearesocial.com/global-digital-report-2019

INTERNETA, MAJASLAPAS UN
MAKONDATOSANAS PAKALPOJUMU
LIETOSANA UZNEMUMOS AR DARBINIEKU
SKAITU 10 UN VAIRAK 2009-2018

99.6
100 % wy 0% wy 4
%06 922 %07
86.8
75 %
63.5 62.9 63.0
59.0
55.7 559
53.4 53.0
50 % 484
421
25 % 38
167
83 84
57 I I
0% I

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Maijaslapa/ Website s Makondatosana/ Cloud computing ——Internets/ Internet

Datu avots: Statistical Yearbook of Latvia 2018


https://www.csb.gov.lv/en/statistics/statistics-by-theme/economy/gdp/search-in-theme/285-statistical-yearbook-latvia-2018

USE OF CLOUD COMPUTING SERVICES BY
ENTERPRISES IN THE EU MEMBER STATES,

BY PURPOSE
(% of enterprises using the cloud)
70 65 T
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USE OF CLOUD COMPUTING SERVICES BY

ENTERPRISES IN THE EU MEMBER STATES,

2018

(% of enterprises)

EU=26%

. i3vO1ng
N e
I ONV1Od
e END)
P VIALV
I 1vONNH
I 30NV
I /15YAOTS
N
I N VW33
I 1.
P VINYNHLI
I 1315y
I ©NOgWIXNT
I 17N L40d
| VINIAOTS
[ VIHD3ZD
| SNYdAD
| VILYOuD
VINOLS3
[ VITYW
|<<3 191349
| WOGONIX 3a3LINN
|n_Z<._m_~__
| SANVT¥IHIAN
[ SIYWNIA
| NIAIMS
| ANVINI

7017 %

60 A

50 A

40 A

30

(@)

20
10 1

Source: ec.europq.eu/eurostot



TOP 20 APMEKLETAKAS INTERNETA VIETNES

JANVARI, 2019

delfi.lv
inbox.lv
tvnet.lv
skaties.lv
jauns.lv
la.lv

Ism.lv

nra.lv

bb.lv
draugiem.lv
1188.lv
mammamuntetiem.lv
kurpirkt.lv
likumi.lv
Ivportals.lv
medicine.lv
city24.lv
diena.lv
zllv

gismeteo.lv

Datu avots: gemius Audience/ Janvaris, 2019

810912
807 059
786 696
530857
507 632
491 277
459 752
388 368
375075
355182
351175
303737
281 356
244 222
240 237
236 965
234922
234 848
233 221
177 172

100 000 200 000 300 000 400000 500 000 600 000 700 000 800 000




VAI JUSU UZNEMUMS PARDOD
PRECES/PAKALPOJUMUS TIESSAISTE? (2019)

== LIETUVA == LATVIJA &= IGAUNLJA
JA JA JA
22% 20% 25%

T — NE, bet planojam
, bet planojam
el 13%

17% NE, bet planojam
21%

PIEAUG IZPRATNE PAR DIGITALIZACIJAS
NOZIMI (2019)

LOTI SVARIGI SVARIGI NAV SVARIGI
IGAUNIJA }‘3"/’/‘)’ ‘ 1("?:/)0 =) ﬁ%‘:/;» f
Latvua  12% f 33% f 39% ‘
LETUVA % ‘ 29% ‘ 22% f

Datu avots: SEB, Baltic Business Outlook /Janvaris 2019


https://www.seb.lv/infotelpa/analitika/baltic-business-outlook

TOP 3 IEMESLI, KADEL LATVIJAS INTERNETA
LIETOTAJI IEPERKAS TIESSAISTE

799 80%

80 78%
2%
oy e 0 69%
70 67% 67 %
60
50
40
30
20
10
= = = = =
o o
« « « « « «
Labakas cenas neka Interneta veikali vienmér ir Vieglak salidzinat vairakus
tradiciondlajos veikalos atvarti piedavajumus

Datu avots: gemius AdHoc E-komercijas pétijums, 2016 - 2018




DIGITAL SINGLE MARKET
The Challenges

At present, EU citizens and businesses may have restricted access to some goods and
services, while businesses cannot reap all benefits from digitisation:

Only 15% of Only 7% of
Europeans shop infernet companies
online from another and start-ups sell
EU country. cross-border.

Governments and businesses face difficulties to fully benefit from digital transformation:

40% of the workforce Currently only one out of five European
in Europe needs husinesses is highly digifised.
digital upskilling and

70 million Furopeans 1 outof 5

lack basic literacy and

numeracy skills. 40% ‘

of the companies trying to

recruit digital specialists face
difficulfies in finding them.

EU citizens are concerned about the protection of personal data:

Two thirds

of Europeans are

worried about having

no control over the 50% of
information they provide Europeans are
online, while almost con_cernt.;d.ubour
3 miillion U falling victim to
individuals are affected fraud.

by the ‘Facebook/

Cambridge Analytica”

(ase.

Source: Digital Single Market, May 2018


https://ec.europa.eu/commission/sites/beta-political/files/digital-single-market-all-europeans_en.pdf

E-COMMERCE SPEND BY CATEGORY

The total annual amount spent on consumer e-commerce categories,
in U.S. dollars

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE APPLIANCES

0000

$88.00 $5109.0 $22.00 $24.00

MILLION MILLION MILLION MILLION
TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION) MusIc GAMES

O0O0®

$86.00 $378.0 $2.00 $6.00

MILLION MILLION MILLION MILLION

N we
Hootsuite" gre. |
Source: DIGITAL REPORT 2019: LATVIA datareportal.com
Statista digital market outlook for e-commerce, etravel, and digital media industries (accessed
January 2019). Notes: figures are based on estimates of fullyear consumer spend for 2018,
excluding B2B spend. Figures for digital music and video games include streaming. Advisory:
Statista have revised their figures for 2017 spend since last year, so these figures will not be

comparable to data we reported in our digital 2018 reports.


https://wearesocial.com/global-digital-report-2019

E-COMMERCE GROWTH BY CATEGORY

Annual change in the total amount spent on consumer e-commerce
categories

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE APPLIANCES

+12% +11% +16% +15%

T0YS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION) music GAMES

OO0

+7.5% +21% +8.6% +11%

. we
Hootsuite" gre. |
Source: DIGITAL REPORT 2019: LATVIA datareportal.com
Statista digital market outlook for e-commerce, etravel, and digital media industries (accessed
January 2019). Notes: figures are based on estimates of fullyear consumer spend for 2018,
excluding B2B spend. Figures for digital music and video games include streaming. Advisory:
Statista have revised their figures for 2017 spend since last year, so these figures will not be
comparable to data we reported in our Digital 2018 Reports.


https://wearesocial.com/global-digital-report-2019

E-COMMERCE ACTIVITIES

Percentage of internet users who report performing each activity in the
past month [survey based]

SEARCHED ONLINE VISITED AN ONLINE PURCHASED A
FOR A PRODUCT RETAIL STORE ON THE PRODUCT OR SERVICE
OR SERVICE TO BUY WEB (ANY DEVICE) ONLINE (ANY DEVICE)
84%
MADE AN ONLINE MADE AN ONLINE
PURCHASE VIA A LAPTOP PURCHASE VIA A
OR DESKTOP COMPUTER MOBILE DEVICE

o we
Hootsuite" are.
social
Source: datareportal.com
Globalwebindex (Q2 & Q3 2018). Figures represent the findings of a broad survey of infer-
net users aged 16-64.


https://wearesocial.com/global-digital-report-2019

FINANCIAL INCLUSION FACTORS

Percentage of the population aged 15+ that reports owning or using
each financial product or service

HAS AN ACCOUNT WITH HAS A HAS A MOBILE MAKES ONLINE PURCHASES
A FINANCIAL INSTITUTION CREDIT CARD MONEY ACCOUNT AND / OR PAYS BILLS ONLINE
@
93% 17% [N/A] 61%
PERCENTAGE OF WOMEN PERCENTAGE OF MEN
PERCENTAGE OF WOMEN PERCENTAGE OF MEN MAKING ONLINE MAKING ONLINE
WITH A CREDIT CARD WITH A CREDIT CARD TRANSACTIONS TRANSACTIONS

20 £0 2O é@

17% 16% 62% 59%

Hootsuite" ‘évr%

ocial

Source: DIGITAL REPORT 2019: LATVIA datareportal.com
- World bank global financial inclusion data (latest available data, accessed January 2019).

Note: figures represent the percentage of adults aged 15+, not total population.


https://wearesocial.com/global-digital-report-2019

poa
o
I
Z
<
<

VAZ4  EN\Z\y
% 8 ¢ . | 4 \O7
%8 ¢ . )\ NYW¥TD
%G ¢ I NVT43ZLIMS
%0 7 I —— \/\SS Y
% Q17 I ——— 1 DNV ¥4
% | 7 I \ L]
% | 7 I 3qiManiom
% € 7 R, YN IINID Y
% ¢ 17 I . 1N 1Y0Od
%S v . {1y 1SNY
% /v N N1D13d
% 8 7 I mmmm—— SN
%0 G R, NN A
% | G I qNV10d
% | G I, N[N/ d'S
% | G I N
% | G I 5 ANVTY3H1IN
% | G R, </ AYNIYD
% ¢ G I OD|X3IW
% ¢ G I /| 9N O10D
% € G I Y NIV L
%7 G I, 5N 1ddITIHd
%17 G I, Y WINIa
% v G I I N13N1
%Q G I SN O ONOH
%/ G R, | 9 Y 1ANYS
%/ G I ~/\QN|
%/ G . /Yy 1SNY
%0 G I mm— 1N
% | & I mmm—— /|STINOANI
% | O I, 177 49
% | & I, /N | HD
%17 O I INYTV3Z MIN
%17 G IR, 1Y OdVYONIS
%9 I, /| S AY TV W
% O I, </ 34O HLNOS
% 8 S I, /D[ ¥4V HLNOS

% |/ I, \AAIMS q

ia a mobile

INg services v

. we
Hootsuite" are.
socia

2
)
|
>
v
>
Globalwebindex (Q2 & Q3 2018). Figures represent the findings of a broad survey of

internet users aged 16-64.

PENETRATION OF MOBILE BANKING

Percentage of internet users that accesses bank

device

N
N
o
z
<
<
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Source: datareportal.com
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TOP 10 MOST MENTIONED BRANDS IN 2018

Twitter

Name Mentions

eb eBay 5,218,818
ebay

Etsy EI‘SY 4,150,595
etsy

N Netflix US 3 330,440

netflix R

amazon Amazon.com 3,042,232
amazon A

@ Spotify 1,920, 166
spotify o

i

’ Apple 1,428,286
apple

@ WordPress.com 1,401,360
wordpressdotcom T

E Change.org 1,173,384
change o

N Netflix Brasil 1,167,403
nefflixbrasil o

/4' .

N\ N|sson 1,081, 122

(> nissanusa

Source: Socialbakers data

Date Range: Jan 1, 2018- Dec 31, 2018
Sample: Twitter Profiles of Top 500 Brands



TOTAL USER ENGAGEMENT BY INDUSTRY

©

(o) obc,
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sowoa21d
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Source: Socialbakers data

Chart Time Range: Q3 2018; Sample: Top 5,000 largest brand pages and profiles across
FB and IG.



INDIVIDUALS WHO LOGGED IN TO ONLINE

SERVICES USING A CODE RECEIVED BY TEXT

MESSAGE ON THEIR MOBILE, 2018

(% of individuals who used internet within the last year)
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Source: ec.europo.eu/eurostat



LATVIJA.LV UNIKALO LIETOTAJU SKAITS, KAS
UZSAKUSI E-PAKALPOJUMU (TUKST.)

skaits (tokst.)

1000

940
W Uniklo lietotiju skaits, kas parskata gada portla autentificgjuies pirmo reizi, (tokst.)
0 I Lietotju skaits, kas autentificjusies konkigtd gada ietvaros, (fkst.)
I Unikalo lietotdiju skaits kops porfdla dorbibas uzstkSanas (uzkr. summa tikst.) 806
800
701
700
600
570 548
500 465
412
400 379 379
300 268 269
207 202
200 156 168
131 134
o 114N 112 110 % 105 106
) T i I I I I I I I I I
0 2010 2011 2012 2013 2014 2015 2016 2017 2018

Datu avots: VRAA / Latvija.lv




EPARAKSTA LIETOTAJU SKAITS

448 491

384 635

308 094

194 744 200 686

128 806

44918

2012 2013 2014 2015 2016 2017 2018

Datu avots: LVRTC



LAIKA ZIMOGU LIETOJUMS PA GADIEM

6234511
6000000

5500000
5000000 4868 437

4500000
4100000

4000000
3500000
3211777
3000000
2500000
2250785
2000000
1788 004
1500000
1186 432
1000000
500000

2012 2013 2014 2015 2016 2017 2018
Datu avots: LVRTC

o




VlSBIEZA_K LIETOTIE E-PAKALPOJUMI
PEC UZSAKSANAS REIZU SKAITA

Pakalooi Uzsaksanas
Nr. E-pakalpojuma nosaukums e :p:wmu reizu skaits
snieczers 2018. gada

1. E-iesniegums VSAA pakalpojumiem VSAA 883 859

2. Dokumenta parbaude Nederigo dokumentu registra leM IC 297 484

3. Dzivesvietas deklardcijas iesniegsana PMLP 226 472

4. Mana ipasuma deklargtas personas PMLP 171 404

5 Informc'xciit'u par socialc'x's apdrosinc‘:sunos iemaksam VSAA 161 614
un apdrosinasanas periodiem

6. Inforr_'nc'xciiq par prognoz&jamo vecuma pensijas VSAA 148 238
apméru

7. lesniegums iestadei VRAA 135 961

8. Mani dati ledzivotdiju registra PMLP 133 974

9 Vol_sts fondéto per]si]u shémas (pensiju 2.Iimena) VSAA 132 787
dalibnieka konta izraksts

10. Sanemtas Darbnespégjas lapas NVD 116 308

n. Elektroniskc_'z pieteikdanas studijam pamatstudiju RTU m 354
programmas

12. Nekustama ipaduma nodokla apmaksa tiedsaiste ~ VRAA 83 006

13. Muitas maksdjumu veik$ana tiedsaistes rezima VID 69 553

14. Registracija Uznémumu registra vestajos registros ~ UR 68 608

15. Pdrbo_ude, vai persona ir deklaréta noraditaja PMLP 61 744
adresé

Datu avots: VRAA / Latvija.lv



VlSVAIRAK_LIETOTIE E-PAKALPOJUMI
PEC MAKSAJUMU SKAITA

Maksajumu
skaits

2018. gada

Pakalpojuma
sniedzéjs

. E-pakalpojuma nosaukums

Valsts ienémumu dienesta administréto nodoklu

1. VID 202 282
samaksa

2. leskatisands zemesgramatas nodalijuma TA 48 320

3. Nekustama ipaduma nodokla apmaksa tiedsaiste ~ VRAA 42 537

4 Tionsportch.iz_ek!u |ebr<'j1u'kson_c Tp_c:sq .rez.T.n_m zond 0 40 314
JGrmalas pilsétas administrativaja teritorija

5.  Muitas maks@jumu veikiana tie3saistes rezima VID 28 823

6.  Portala kadastrs.lv pakalpojumu maksajumi VZD 23 149

7 Izznzcs_pleprasisano par fiziskas personas leM IC 18 287
sodamibu

8. Fletc.elks?nast personu apliecino3a dokumenta leM IC 16 203
izsnieg3anai

9.  Autocelu lietoanas nodeva CSDD 13 294

10. |ZZIr,1l:l. pleprc’J.sTS(-uno no Uznémumu registra UR 6575
vestajiem registriem

n. EIektromsk(:u pieteikianas studijam pamatstudiju RTU 5038
programmas

12. Nekustama ipasuma pirkuma nodrosingjums TA 5802

13, EIel_dro.msko |fs?,|.u vneines lietotaja pieteikianas A 5383
dalibai konkréta izsole

14. Autotransporta direkcijas pakalpojumi ATD 3585

15. Maijas (istabas) dzivnieku registrésana LDC 3198

Datu avots: VRAA / Latvija.lv



@ JAN 2019

MOBILE SOCIAL MEDIA PENETRATION
BY REGION

Active accounts on the top platforms in each country / Territory
accessing via mobile, compared to population

>

NORTHERN _

EASTERN
EUROPE

3 Al A
'

WESTERN
EUROPE

CARIBBEAN

) NORTHERN']
|
MIDDLE
£ y

AFRICA

CENTRAL
AMERICA

. SOUTHERN ¥
WESTERN ASIA

AFRICA

EASTERN
AFRICA

SOUTHERN
AMERICA

SOUTHERN
AFRICA

o we
*| Hootsuite" are.
social

Source: datareportal.com

Latest data published by social media platforms via press releases, investor earnings

announcements, and in self-serve advertising tools; Arab social media report; Techrasa; Niki

Aghaei; Rose.ru; Kepios Analysis. Note: penetration figures are based on total population,
regardless of age. Regions as defined by the United Nations geoscheme.


https://wearesocial.com/global-digital-report-2019

@ JAN 2019

LINKEDIN GENDER RATIO RANKINGS

Countries with the greatest gender skews in Linkedin’s advertising audience
COUNTRIES / TERRITORIES WITH THE MOST SIGNIFICANT FEMALE SKEW

Nr. HIGHEST FEMALE RATIO % :’E:::;E

1. LTHUANIA 69% 120,000

3. CHINA 65% 11,000,000
4. MYANMAR 60% 98,000

5. GEORGIA 60% 96,000

6. BHUTAN 59% 19,000

7. JAMAICA 59% 170,000

8. ROMANIA 56% 1,000,000
9. TONGA 56% 2,500

10. MOLDOVA 55% 81,000

COUNTRIES / TERRITORIES WITH THE MOST SIGNIFICANT FEMALE SKEW

Nr. HIGHEST MALE RATIO % & MALE USERS
1. YEMEN 89% 110,000

2. IRAQ 85% 380,000
3. SOMALIA 84% 36,000

4.  AFGHANISTAN 84% 170,000
5. PAKISTAN 83% 3,300,000
6. SAUDI ARABIA 83% 2,100,000
7. LIBYA 82% 120,000

8. CHAD 82% 15,000

9. MAURITANIA 81% 24,000
10. NIGER 81% 29,000

. we
Hootsuite" are.
social

Source: datareportal.com
Extrapolation of Linkedin data (January 2019); Kepios Analysis. Note: Linkedin’s advertising

audience figures are based on total members, not monthly active users.
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JAN 2019

TOP YOUTUBE SEARCH QUERIES IN 2018

Based on searches on the YouTube platform throughout 2018

Nr. SEARCH QUERY INDEX
1. MUSIC 100
2. SONGS 61
3. REMIX 58
4. DZIESMAS 49
5. FORTNITE 4]
6. BLACK 34
7.  MINECRAFT 34
8. TMECHM 33
9. BASS 30
10. MY3bIKA 28
11. ROBLOX 19
12. PEWDIEPIE 18
13. EMINEM 18
14. BERMUDU DIVSTURIS 18
15. BTS 18
16. MIYAGI 17
17. LOGAN PAUL 15
18. LIL PEEP 15
19. FACE 14
20. DONS 14

N we
*| Hootsuite" are.
social

Source: DIGITAL REPORT 2019: LATVIA datareportal.com

Google trends (accessed January 2019); kepios analysis. Notes: Google does not publish

search volumes, but the ‘index’ column shows relative volumes for each query compared to
search volumes for the top query (an index of 50 means that the query received 50% of the

search volume of the top query).


https://wearesocial.com/global-digital-report-2019

FACEBOOK AUDIENCE OVERVIEW

Based on Facebook'’s total addressable advertising audience

NUMBER OF PEOPLE PERCENTAGE OF ADULTS
THAT FACEBOOK REPORTS AGED 13+ THAT CAN (QUARTER-ON-QUARTER
CAN BE REACHED WITH BE REACHED WITH GROWTH IN FACEBOOK
ADVERTS ON FACEBOOK ADVERTS ON FACEBOOK ADVERTISING REACH
900.0 S54% +1.1%
THOUSAND
PERCENTAGE OF ITS AD PERCENTAGE OF TS AD
AUDIENCE THAT FACEBOOK AUDIENCE THAT FACEBOOK
REPORTS IS FEMALE* REPORTS IS MALE™

o0

56% 44%

O

Hootsuite" ‘évr%.

ocial

Source: DIGITAL REPORT 2019: LATVIA datareportal.com

Facebook (January 2019); kepios analysis. *Note: Facebook does not publish advertising
audience data for genders other than ‘male’ and ‘female’.

Advisory: figures reported on this chart are based on Facebook’s addressable advertising
audience, and may not match total monthly active users. As a result, figures on this chart are
not directly comparable to the ‘monthly active Facebook users’ figure that we reported in our
Digital 2018 reports.



https://wearesocial.com/global-digital-report-2019

INSTAGRAM FACTS
HIGHEST USE OF HASHTAGS

#fortnite #metoo

#btsarmy #timesup

#inmyfeelingschallenge #marchforourlives

MOST FOLLOWED | MOST POPULAR
FOOD AND FILTERS

Cristiano Ronaldo has the | Pizza is the most widely
highest followers on Instagram, | Instagrammed food.
with over 160 Million followers.

Ariana Grande has | The most popular filters used
approximately 150 Million | are Clarendon, Gingham,
followers globally. | and Juno/Lark.

Selena Gomez has
approximately 148 Million
followers globally.

Source: market.us, Instagram Statistics and Facts 2019



MOBILE APP RANKING

TOP APP STORE APPS IN LATVIA | ALL | TOP FREE @&

Nr. APP Publisher ::':r';gkea‘:fk
1. % Attaisnotie izdevumi Valsts ienémumu dienests -

2. ) Roller Splat! Voodoo =

3. &8 o Sy Cialines +1
4. () Smart-ID SK ID Solutions AS -1
5. .4 Words Story ZHOU JIAPING +2
6. ﬁ Color Bump 3D Good Job Games =

7. & Fisherman Ketchapp -2
8. & Fortnite Epic Games +18
9. W YouTube: Watch, Listen, Stream Google LLC +1
10. L3 Wolt: food delivery & takeaway Wolt +7
TOP GOOGLE PLAY APPS IN LATVIA | ALL | TOP FREE L]

Nr. APP Publisher ::’:r';g:a‘r’fk
1. @ Attaisnotie izdevumi Valsts iengmumu dienests =

2. () Smart-ID SK ID Solutions AS =

3. Grass Cut VOODOO -

4. f)s ?:;:Zce?p;enj(igil:ql\/\oster-Pc:lm Horoscope Master Team =

5. ﬁ Color Bump 3D Good Job Games =

6. (9 WhatsApp Messenger WhatsApp Inc. =

7. @;ﬂ Homescapes Playrix =

8. ‘!" Polysphere Playgendary +4
3 % I(cz:lljmseupermcrket Tycoon - Tiny Shop Codigames a
10. (9 Paint Pop 3D Good Job Games R

Source: SimiliarWeb



https://www.similarweb.com/app/app-store/1078715214/statistics
https://www.similarweb.com/app/app-store/1448852425/statistics
https://www.similarweb.com/app/app-store/1188304729/statistics
https://www.similarweb.com/app/app-store/1438250448/statistics
https://www.similarweb.com/app/app-store/1445450568/statistics
https://www.similarweb.com/app/app-store/544007664/statistics
https://www.similarweb.com/app/app-store/943905271/statistics
https://www.similarweb.com/app/app-store/1078715214/statistics
https://www.similarweb.com/app/app-store/1188304729/statistics
https://www.similarweb.com/app/google-play/com.horoscope.palmmaster/statistics
https://www.similarweb.com/app/google-play/com.horoscope.palmmaster/statistics
https://www.similarweb.com/app/app-store/1445450568/statistics
https://www.similarweb.com/app/google-play/com.whatsapp/statistics
https://www.similarweb.com/app/google-play/com.playrix.homescapes/statistics
https://www.similarweb.com/app/google-play/com.playgendary.polyspherecoolgame/statistics
https://www.similarweb.com/app/google-play/com.codigames.market.idle.tycoon/statistics
https://www.similarweb.com/app/google-play/com.codigames.market.idle.tycoon/statistics
https://www.similarweb.com/app/google-play/com.magjg.roundhit/statistics
https://www.similarweb.com/
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@ JAN 2019

MOBILE APPS: GLOBAL CATEGORY RANKINGS

Rankings of mobile app categories by total global downloads and

annual global consumer spend

» GOOGLE PLAY:

» GOOGLE PLAY:

2018 DOWNLOADS 2018 SPEND

Nr. APP CATEGORY Nr. APP CATEGORY

1. GAMES 1. GAMES

2. TOOLS 2. SOCIAL

3. ENTERTAINMENT 3. ENTERTAINMENT
4. COMMUNICATION 4. LIFESTYLE

5. PHOTOGRAPHY 5.  MUSIC & AUDIO
6. SOCIAL 6.  PRODUCTIVITY

7. MUSIC & AUDIO 7. COMMUNICATION
8. VIDEO PLAYERS & EDITORS 8. HEALTH & FITNESS
9. PRODUCTIVITY 9. DATING

10. SHOPPING 10. EDUCATION

& i0S: 2018 DOWNLOADS
Nr. APP CATEGORY

’

@& iOS: 2018 SPEND
Nr. APP CATEGORY

1. GAMES 1. GAMES

2. PHOTO & VIDEO 2. ENTERTAINMENT

3. ENTERTAINMENT 3.  SOCIAL NETWORKING
4. UTILITIES 4. MUSIC

5. SOCIAL NETWORKING 5. PHOTO & VIDEO

6. SHOPPING 6. LIFESTYLE

7. LIFESTYLE 7. HEALTH & FITNESS

8. FINANCE 8.  PRODUCTIVITY

9. PRODUCTIVITY 9. BOOKS

10. EDUCATION 10. EDUCATION

o we
Hootsuite" are.
social

Source: datareportal.com

App annie, ‘The State of Mobile in 2019’ report (January 2019).


https://wearesocial.com/global-digital-report-2019

@ JAN 2019

GLOBAL MOBILE APP RANKINGS:

DOWNLOADS

Global rankings of top mobile apps and games by the number of

downloads in 2018

RANKING OF MOBILE APPS BY DOWNLOADS

Nr. APP NAME DEVELOPER
1. FACEBOOK MESSENGER FACEBOOK
2. FACEBOOK FACEBOOK
3.  WHATSAPP MESSENGER FACEBOOK
4. TIKTOK (DOUYIN) TOUTIAO
5. INSTAGRAM FACEBOOK
6. UCBROWSER ALIBABA GROUP
7. SHAREIT SHAREIT

8. SNAPCHAT SNAP

9. NETFLIX NETFLIX

10. SPOTIFY SPOTIFY

RANKING OF MOBILE GAMES BY DOWNLOADS

Nr. APP NAME DEVELOPER

1. HELIXJUMP VOODOO

2. SUBWAY SURFERS KILOO

3. PUBG MOBILE TENCENT

4. FREE FIRE SEA

5. RISEUP SERKAN OZYILMAZ
6. LOVEBALLS SUPERTAPX

7. CANDY CRUSH SAGA ACTIVISION BLIZZARD
8. HAPPY GLASS APPLOVIN

9. SNIPER 3D ASSASSIN TFG CO

10. KICK THE BUDDY PLAYGENDARY

. we
Hootsuite" are.
social

Source: datareportal.com

App Annie {January 2019). Based on combined data for the Google Play and Apple iOS
app stores. Note: does not include data for downloads from third-party android stores.


https://wearesocial.com/global-digital-report-2019

INDIVIDUALS WHO NEVER RESTRICTED OR

REFUSED ACCESS TO PERSONAL DATA WHEN
USING OR INSTALLING AN APP ON THE
SMARTPHONE, 2018

(% of individuals who use a smartphone for private purposes)
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TECHNOLOGICAL TRENDS WHICH WILL

BE HAVING THE GREATEST IMPACT ON
COMPANIES WORLDWIDE 10 YEARS FROM
NOW AS OF 2018

41% 41%

27%

24%

20% 20%
18%
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Artificial Inteligence Internet of Things Virtual Assistants Blockchain  Machine learning
(A1) (loT)

Source: Stripe Statista 2018. Additional Information: Worldwide, 2018; 2,000+; Developers

and c-suites
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KEY AREAS OF INNOVATION - MAJOR
PLAYERS AND USE CASES (NOT EXHAUSTIVE)

Internet of Things AR and VR

¢ Next-generation vehicles * Entertainment (games, movies, sport/

* Smart enterprises music events)

¢ Smart homes and buildings * Augmented retail

* Smart cities * Remote assistance

¢ Digital health * Medical (holographic imaging, remote
diagnosis)

* Manufacturing (3D printing)

PHILIPS <y~ Goog|e Bm Microsoft

arm T=5LA mog|c
hTCc tel)
@ ptc QUALCOMWW nest leop
SAMSUNG = ahal ' @SI\MSUNG

HIVE cisco

* Mobile networks/platforms * Voice-based platforms
(5G, LPWA, RCS) * Machine learning

¢ Alternative networks * Robotics
(drones, balloons, mesh) * Intelligent analytics

¢ Edge computing * Security

¢ Network virtualisation and SDN
¢ Network slicing

‘deeh ofieweb Google

ericsson £ QUALOWW - Google BB jicrosoft é’LA:ﬁllg;Ebg Group

nowa 123 YU amazon «

(]
Tencent &R Bai&fﬁ@

Source: The Mobile Economy 2018, GSM Association, gsmaintelligence.com


https://www.gsmaintelligence.com/research/?file=061ad2d2417d6ed1ab002da0dbc9ce22&download

GLOBAL DATA CENTER SURVEY

[For those who do anticipate that their organization will require edge
computing capabilities] How will your organization meet its demand for
edge computing capacity?

Mostly outsourced fo a network operator /or
infrastructure third party, such as a felco

We are undecided and watching
which suppliers or fypes of
suppliers offer this capability

Mostly using our own,
private data centers

Mostly using colocation
providers’ data cenfers

Mostly outsourced fo a public
cloud service provider (AWS,
Microsoft, Google, etc.)

A mix of our own, private data

centers and colo data centers
Source: Uptime Institute, 2018

n=272

Which of the following do you deploy to achieve or enhance resiliency
(select all that apply)

Regular backups fo a
secondury site

a secondary sife

service

Replication of workloads and
data to two or more sites

Use Of dOUd'bﬂsed hlgh Source: Uptime Institute, 2018
availability services n=467

Source: Uptime Institute Global Data Center Survey 2018


https://datacenter.com/wp-content/uploads/2018/11/2018-data-center-industry-survey.pdf
https://datacenter.com/wp-content/uploads/2018/11/2018-data-center-industry-survey.pdf

What is the HIGHEST server density deployed in your site?

40-49 kW per rack Above 50 kW per rack

Less than 10 kW
per rack

30-39 kW per rack

20-29 kW per rack

10-19 kW per rack

Source:
Uptime Institute, 2018
n=431

How are you cooling your HIGHEST density racks?

Liquid-based cooling

Precision air cooling

Basic room-evel cooling
Source:

Uptime Institute, 2018
n=439

Source: Uptime Institute Global Data Center Survey 2018


https://datacenter.com/wp-content/uploads/2018/11/2018-data-center-industry-survey.pdf

USE OF BIG DATA ANALYSIS IN THE EU BY
DATA SOURCE, 2018

(% of enterprises analysing big data)

50 49
45
40
30
20
10
0
geolocation social media enterprise's smart big data from
of portable devices devices or sensors other sources

Source: ec.europq.eu/eurostqt
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USE OF BIG DATA ANALYSIS BY ENTERPRISES

IN THE EU MEMBER STATES, 2018

(% of enterprises)
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A SHORT HISTORY OF THE EMOQOJI

Number of emoijis by year and release of notable emoijis

Most popular emoijis on Twitter (2018)
. &8 2 €@ 3 e
Most popular emoijis on Instagram (2018)
. @ 2. & 3. %3
Most popular emoijis on Facebook (2018)

T 3 43

o

1. & 2.

Notable new emoijis

3
o

. 2389

Yoo

k.

Q 1624
1263
- 1145 1158
.o
&
112 139
76 78 8 94 108
e Eae e B BN I -
R 14

‘95 ... ’00 ... '02 ‘03 .. ‘05 .. ‘08

Source: @StatistaCharts Sources: Unicode Consortium, Facebook, Emoiji Tracke, Curalate
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